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The 50th Anniversary of Aderans

  Our company was established as a male 
wig specialty store in September 1968.
  Since its founding, we have been in the 
business of solving customers' hair prob-
lems, and are now celebrating our 50th 
anniversary in 2018.
  Over the past 50 years, we have contin-
ued to provide innovative products and 
services with groundbreaking ideas to 
exceed the industry standards. We have 
grown into a comprehensive hair compa-
ny that is unparalleled in the world.

  Our company, which began with three 
founders in Japan, has now spread to 19 
countries and regions worldwide, and 
includes 64 group companies (as of the 
end of August 2018) and  6,661 employ-
ees (as of the end of May 2018).
  Our mission is to solve not only hair, but 
also cosmetic and health troubles, bring-
ing a smile to all of our customers' face. 
Further more, we will continue to excel 
to our 100th anniversary, and beyond.

Origin of Our Name Dad, I' m glad you chose Aderans

Development of "Stopper" that 
caused revolution in wig-mounting method

New challenge of artificial hair
Reduction of human hair usage rate

  The company, "Aderans," was named by the late Professor 
Toshio Hayase of Yokohama City University, who was an 
acquaintance of founder Nemoto. Its origin lies in the French 
word Adhérence, which means, "glue," "attach," and "being 
attached."
  The name was considered to mean "wearing" a wig, instead 
of the past image of "putting on," and Aderans would be 
attached, therefore perceived quickly in society. It was also 
auspicious name that "N (UN in Japanese) = luck" is includ-
ed.

Adhé re n c e
Unlike the traditional "putting on," the "wearing" wig 
company quickly sticks to society = perceived.

  Since its founding, we have actively promoted advertise-
ment in magazines, newspapers, and television, and have 
promoted "branding Aderans." The TV commercial, in which 
Takashi Minami was appointed as an image character saying, 
"Daddy, I'm glad you chose Aderans" has become a sensation 
and recognized worldwide as "Men's wig = Aderans."

1969 - early advertisement 1972 - TV advertisement

  Since the beginning, wigs were mounted using adhesive, and 
it was difficult to take off smoothly. In 1975, we developed 
distinctive hairpins that fixed the wig to the customer's own 
hair, thinking that "It might be pleasing for customers if 
attaching and detaching becomes easy."

Cyber Hair Vital HairGeneral Artifi-
cial Hair

Human Hair

  Originally, human hairs were used for wigs. We started 
research on artificial hair in 1983, with stable procurement of 
hair and social issues in mind. We succeeded in developing 
artificial hair, which is not inferior to human hair, and we 
have been offering "Cyber Hair" and "Vital Hair" as a product 
since 1990. Even now, we are advancing research on the ideal 
artificial hair.

Uniquely developed One-Touch Stopper

Challenging the times for 50 years
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  To enhance the attractiveness of products and 
create "Product excellence," excellent technology 
and knowledge are indispensable. Employees’ 
firm knowledge of products and evidence, gained 
through collaborative research with industry-aca-
demia and partners, will change our customers 
faces into smiles.

  We will utilize our health-related technology 
borne out of extended years of hair research. We 
will actively engage in not only hair, but beauty 
and health areas as well.

Management Philosophy
Our greatest mission as the Aderans Group is to promote overall 
wellness through our hair-related, beauty and health businesses. 
We aim to help clients worldwide attain physical and emotional 

wellbeing. We also aim to bring smiles to faces, so they can 
fulfill dreams and live full, happy lives.

We strive for:
"Product excellence"

"Technological expertise"
"Most educated in hair-related, beauty and health solutions 

with the highest levels of service"

Our New Management Philosophy

Toward the World's Brand Aderans
（as of the end of May 2018）

Aderans / Ladies' Aderans
FONTAINE
Swanee by FONTAINE
René of Paris by FONTAINE
ANY D'AVRAY
In-hospital hair salon
Hi-Net Co., Ltd.

Aderans Hair Goods, Inc.
Bosley, Inc.
HC (USA), Inc.
Aderans France SAS
Aderans Germany GmbH
Aderans Benelux B.V.
Aderans UK Limited
Aderans Sweden AB
Aderans Total Hair 
  Solution Iberia S.L.
Aderans Taiwan, Inc.
Aderans Singapore Pte., Ltd.
Aderans (Shanghai) Co., Ltd.
Aderans Hong Kong Limited.

In Janpan

International

(Fiscal February 2018)

InternationalJapan
37.7 B Yen38.5 B Yen

76.2 Billion Yen
  Today, the Aderans Group operates not 
only in Japan, but also in 19 countries and 
regions around the world. We will continue 
to incite dreams and excitement in people 
around the world for "The World's Brand 
Aderans" so that we can contribute to 
smiles and healthy living.
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"1st Wig Design World Challengeship Award" 

  Passing our 50th anniversary, we revised our management philosophy. Improving hair includes improving skin and 
maintaining health. From now on, we will further deepen the theme of "Hair,"  "Beauty," and "Health." Also, we added 
the meaning "Knowledge."

  To celebrate our 50th anniversary in 2018, we held the "Wig Design World 
Challengeship Award 2018" for the first time.
  From 62 companies in 19 countries and regions in the world, we gathered the 
top hair designers, who had won the preliminary tournament and competed for 
their technical skills. Winners were chosen in each of the divisions: "Order-made 
Men's Division," "Order-made Ladies Division," and "Ready-Made Division." 
  With celebrating our 50th anniversary, in order to embody our management 
philosophy of "the best technology and knowledge," we will work together with 
Aderans Group as a whole, for further improvement of our technical capabilities.

(49.5%)(50.5%)
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CSR Lecture at the Prestigious 
University of Leicester in the UK

Aderans was invited by the University of Leicester in the UK, where Imperial Principal 
Mako of the Akishinomiya studied, to give a special lecture for the third time.

  On August 11, 2018, after receiving a formal invitation from the 
University of Leicester, a prestigious national school in the midwest 
of the UK, Aderans conducted a CSR lecture for a class of master's 
students at the business school. It was the third year in a row and 
the first time as a Japanese enterprise.
  For the first part, president Tsumura explained the corporate 
overview and background; what kind of products and services the 
company offers; in which geographic regions the company is 
present and what kind of business plans the company has for the 
future.
  In the second part, Mutsuo Minowa, Executive Officer in charge 
of the Global CSR Corporate Communications Department, spoke 
about positive examples of the results of promoting CSR activities, 
under the title of "Strategic CSR, Integrated with Business."
  In the third part, Kyoko Nitta, Manager of the Global CSR 
Corporate Communications Department, outlined how economic 
value could be calculated from public relation activities that relate 
to CSR.
  For the finale, Anele Wyatt, Manager of Business Development at 
Aderans UK Ltd., introduced CSR activities in Europe. Also, Ms. 
Joanna Rowsell, the 2-time Olympic Gold Medal Bicyclist who is 
also the Wig Ambassador for Aderans UK, gave an inspirational 
speech through her video message.
  After the lecture, students gathered around the speakers such as 
President Tsumura and Mr. Minowa to ask further questions and 
take pictures. These actions from the students helped us understand 
the deep interest from them.

University of Leicester
The University of Leicester was founded in 1921, 
located in the middle of Britain, in the city of Leicester. 
Despite the relatively small scale, i t  has been 
recognized as one of the best learning institutions in 
the UK. It is proud of its international fame in 
education and research, producing many prominent 
researchers and influential people, and is ranked among 
the top 200 universities in the world. It is also known 
as the university that Imperial Principal Mako of the 
Akishinomiya enrolled in the Graduate School's 
Museum Science Department since September 2014, 
for one year.

Lecture at the University of Leicester

Mutsuo Minowa, Executive Officer in the Global CSR 
Corporate Communications Department, and Lynne 
Harris, President at Aderans UK Ltd. (at the time), 
lectured in a special summer session.

The lecture was given to the regular MBA students. 
Yoshihiro Tsumura, Group CEO, Representative 
Director, and President of Aderans Co., Ltd., 
also gave a lecture.

The First Lecture (2016) The Second Lecture (2017)
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Sigmond Wagner-Tsukamoto
Professor 
University of Leicester, UK

Highly skilled in business administration, economics, 
philosophy and ethics, religious studies, etc. Recently, he 
developed an interdisciplinary approach based on multiple 
expertise. In particular, while developing the concept of 
"economics as ethics," he advanced research on manage-
ment ethics and CSR theory.

  The lecture formed part of the Leicester Masterclass. Over 100 
students, alumni, and business professionals from across the world came 
to Leicester. Aderans’ lecture was very well received by the students and 
participants. The audience was extremely impressed about the scope and 
depth of activities the company could demonstrate in the field of CSR; 
how it had supported local and international charities; and various 
programs that involved both customers and employees of the company 
in corporate social responsibility activities.  The lecture outlined, in 
fascinating detail, how economic value could be calculated from public 
relations activities that relate to CSR. 
  This connected the CSR to the strategic approach on business ethics 
and the ethics initiatives of the company. After the lecture, the present-
ing managers were inundated with many questions and positive com-
ments by the attendees. The discussions continued for quite some time, 
which indicated the high enthusiasm that the Masterclass students, 
alumni, and business professionals had brought to Leicester.

Hironori Kawaguchi
Chief of Secretariat 
Business Ethics Research Center (BERC)

  With 50 years of experience in founding and expanding business, I heard this lecture 
on CSR at the University of Leicester in England for the third time this year. 
  Last year, I listened to the same content directly at the congregation of domestic 
academic societies.  The company management tends to be strangled only by scale 
and profit. But Aderans has its own style, which promotes strategic CSR that exceeds 
so-called CSV, based on the spirit of the foundation, and backed up with a firm philos-
ophy and usefulness to society. The management's attitude does not forget to be grate-
ful to people.
  I am expecting corporate efforts for the next 100 years, valuing the importance of 
emotional communication and the momentousness of appreciation.

Kazuhiko Takano
Outside Director
Aderans Co., Ltd.

  Since we were officially invited to the prestigious UK University of Leicester gradu-
ate school as a Japanese company for the first time in 2016, we gave a special lecture 
to MBA (Master of Business Administration) students for three consecutive years. We 
are a global company that operates in 19 countries and regions, including the US, 
Europe, and Asia. Being invited by the prestigious University of Leicester MBA 
program for three years in a row indicates that our outstanding CSR management is 
globally valued. This special lecture has been introduced in several media outlets, 
such as the university journal.   Also, at the CSR Research Committee of Japan Soci-
ety for Business Ethics, the lecture content of "ECSR SANPO-YOSHI management" 
was introduced, and it was seen as valuable and meaningful.

  It was a great honor to give a lecture about Aderans Group's manage-
ment policy, "ECSR SANPO-YOSHI Management," to the MBA class at 
the world-famous University of Leicester in the UK, for the second 
consecutive year. I am also honored that our management activities have 
contributed to social and corporate value improvement as a case study.
  This year, more than 100 attendees gathered from all over the world, in 
comparison to about 50 attendees last year. Intent looks from attendees 
made me stand tall. It was a moment when confidence in our corporate 
activities changed to conviction.
  Our CSR management theory has been studied at the University of 
Leicester for three consecutive years, which proves that Aderans Group 
is considered in high esteem by society.
  In response to our value rising each year, I am hoping that all Group 
members will take this reality seriously without being conceited, and 
will improve and sharpen the management of the ECSR SAN-
PO-YOSHI.

Yoshihiro Tsumura
Group CEO, Representative Director, and President
Aderans Co., Ltd.

  I was pleasantly surprised that I could attend a special lecture by Ader-
ans this year as well. This was held for the third consecutive year in the 
local auditorium.
  The engagement of the students on the topic was truly drastic compared 
to the past two years. The students asked thoughtful and deep questions 
to President Tsumura on introduction, and to Mr. Minowa on CSR activi-
ties. Also, Ms. Nitta explained CSR measurements and Ms. Wyatt 
explained especially CSR activities at Aderans UK. Aderans answered 
all questions with sense of humor and politeness.
  That enthusiastic lecture and response were a great help to understand 
Aderans' CSR activities. I still remember vividly that a lot of students 
surrounded the parties and asked many questions at the end.

Yukinori Okabe
Professor
Kanazawa Institute of Technology
Academic Foundation Programs

  By receiving a high evaluation from last year's MBA lecture, we had an offer from 
the University of Leicester for more students to listen. This year, we were able to 
introduce our global strategic CSR plan to more students in a MBA special summer 
session.
  Last time, we talked about our own CSR activities that took advantage of the Japa-
nese traditional idea of   "SANPO-YOSHI," for example, "Love Charity of Wigs for 
Children," "In-hospital hair salon, close to patients undergoing anti-cancer drug treat-
ments," and "Fontaine Green Forest Campaign to connect wigs and afforestation." But 
this time, by focusing on the "Results and Evaluation Method" of our CSR activities, 
we could refresh the interests of the students and university stakeholders once again.

Mutsuo Minowa
Executive Officer, 
in charge of Global CSR Corporate Communications Department 
and Deputy Executive Manager of Overseas Business Group
Aderans Co., Ltd.

  I felt immensely privileged and honoured to represent Aderans UK and present our 
CSR activities. It was an unforgettable experience and a remarkable opportunity to 
share with the students how our CSR came about and the many different charities we 
are affiliated with across the UK, which drive our CSR. The most important part for 
us is that through the work we do, we create smiles on the faces of those going 
through potentially one of the most distressing times of their lives. Our CSR creates a 
positive impact on society and builds a phenomenal brand awareness and company 
reputation. To share this insight with the students and to address their questions after-
wards was an absolute joy, and I cannot wait to do this again in 2019.

Anele Wyatt
Manager 
Business Development 
Aderans UK Ltd.
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  Since establishment, we have integrated our values and advantage 
with business and developed our business, with the principle to "re-
solve issues that our customers have about their hair." 
  The 1st point in our CSR is defining CSR as integrating with busi-
ness : The purpose of CSR is "To achieve healthy and lasting corpo-
rate growth." We defined CSR as the driver of corporate growth.
  The 2nd point in our CSR is radical visualizing of ubiquitous "Ac-
tivities with Social Values" in the Aderans Group and aggressive 
communicating the values to internal and external of the Aderans 
Group.
  The 3rd point in our CSR is to put CSR activities in business pro-
cess. In sight of our customers, we have acted with ethical factor dy-
namically.
  These 3 points have reacted to each other effectively and made our 
CSR original and strategic.

* "Activities with Social Values": resolve social problem with our excellence.

Our CSR
The Past, Present, and Future

History of Our CSR

Social and Regional 
Contributions

Comfort and Safety 
for Customer

Environmental 
Efforts

Academic and 
Cultural Activities

1970s 1980s 1990s

Love Charity

Studio AD started to support 
entertainment culture

Commercialized 
artificial hair

Hair Club For Kids

ISO 9001 Certification
(Thailand plant)

Christmas Santa Project

Started research on 
artificial hair

National Skill CompetitionSupport for establishment of 
Japan Hair Industry Association

The Shiki Theater Company 
played the musical "Cats" 
in Japan for the first time

Launched artificial skin wig

Developed original fitter

Established domestic 
captive plant

Established Thailand plant

・1978 ・1980
・1983

・1986
・1995

・1991

・1970

・1974

・1979

・1980
・1981

・1999

ISO 14001 Certification
(Thailand plant)

・1999

・1983

・1985

CSR Communication

s

Discovering

Asking to outside

Visualization of 
"Activities with Social Values"

Communication

Expansion of CSR activities
 to new field
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Fontaine Green Forest Campaign

USA: Donation for tbreast cancer foundationStarted the production in Laos

Thailand: Donation of wigs to hospitals

Support for "One World Project" Participated in the Global Compact

Started in-hospital hair salon

Introduced Credo

Seminar on appropriate services in medical Care

Medical wig JIS standardisation

Fontaine Green Forest Campaign
Expand into 7 area in Japan

USA: Pay It Forward
School forestation in Aderans Thailand

Use of scraps from wig manufacturing process

Launched organic certified productsIntroduction of water-saving shower heads at salons Installing LEDs in shops

Mold making system by 3D scanner

Scientific research contract with 
Tokyo Institute of Technology

Endowed course at Osaka University
Collaborative research with Oita University

Collaborative research with University of Tokyo

Support for Shining Women Support for international cultural 
exchange performance

Overseas expansion of in-hospital hair salon 

Received Social Products Award

Cooperation with AIU Insurance Cooperation with Lifenet Insurance 

Support for the Pink Ribbon Campaign

Collaboration with JHD&CSupport for "Pink Ribbon Hostel Network"

USA:Wig donation for support groups

UK: Support for "My New Hair"

2000s

・2002
・2005

・2009
・2009

・2006

・2010
・2010

・2010
・2015

Attained hair adviser certification・2013
Fontaine ready-made skill competition・2017・2011

・2017
・2014 ・2018

・2017

・2015

・2016
・2012

・2006 ・2012

・2014

  2012

・2014
・2013
・2012

Started CSR lecture at universities・2012 Co-wrote books・2015

・2013 ・2015

CSR Seminar at "Happy Life Seminar" at Nomura Securities・2013

Established Philippines plant・2002

・2012
・2012

・2014
・2015

・2014・2012
・2012

・2011 UK: Support for "The Little Princess Trust"

・Before

Published CSR booklet・2012 Published CSR communication report・2012

Launched CSR Website・2012

Launched new idea medical wig・2018

  After my two years stay in the US and returning to the 
company in 2011, there was a big change in manage-
ment and an unstable atmosphere.
  Therefore, in order for our employees to regain pride 
and rewards for our work, I seek out "activities with 
social value" that continues from foundation to this day, 
across the organization. I aimed to make it visible in the 
company and launched CSR project.
  "Activities that encourage employees' smile and 
energy", this is the origin of our company's CSR.
  We launched a brochure called "For Everyone's Smile" 
which is about activities with social value at the sales 
site. By that, we embodied "visualization" and started 
introducing at the in-house sales meeting and chief 
meeting.
 These steady activities have been effectively transmit-
ted to customers, business partners, and public institu-
tions, and the area of   CSR activities has expanded.
  I believe that "succession" and "communication" of 
such "wonderful activities with social value" are "an 
important role of the Global CSR Corporate Communi-
cations Department."

  Mutsuo Minowa, who started the CSR project, and 
staff members of the current Global CSR Corporate 
Communications Department, talked about our previ-
ous CSR activities and our future activities.

Review of CSR activities

  CSR is part of the foundation of our 
corporate management vision. With the 
merging of CSR and public relations, I 
would like to reach even more people, 
using my experience in public relations.
  To that end, I learned about CSR 
activities from scratch. I thought that it is 
important not to be superficial, but to use 
my own words, capturing the essence of 
the activities.
  In the future, I will take advantage of the 
strengths of CSR and public relations 
together, and will also focus on actively 
disseminating external information and 
quantifying effectiveness.

  When I heard the story about the 
launching of the CSR project, I felt it was 
necessary to look back at what our CSR 
activity is, and its core.
  Although my work experience has just 
started, in addition to simply continuing 
what we inherited from  officer Minowa, 
I would like to develop a new and 
original CSR activity.
  Also, I will develop new university 
courses to introduce expanded CSR 
activities to students through lectures.

Mutsuo Minowa
Executive Officer, 
in charge of Global CSR Corporate 
Communications Department 
Aderans Co., Ltd.

Kyoko Nitta
General Manager,
Global CSR Corporate
Communications Department 
Aderans Co., Ltd.

Misaki Tamahashi
Global CSR Corporate 
Communications Department 
Aderans Co., Ltd.



Europe
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Benelux

  Lenny Van Zundato, manager at 
Francie Hair boutique store of 
Aderans Benelux B.V., founded the 
NU JIJ (NOW YOU) Fund to sup-
port cancer patients, from his own 
experience with cancer in 2012.

Support for NU JIJ, 
Foundation of Cancer 
Patients and Family Support  Aderans UK supports "The Little 

Princess Trust," the only charity 
organization endorsed by the 
Queen of the UK since 2011. The 
group is engaged in providing 
human hair wigs to children who 
have lost their hair due to cancer or 
other illnesses. Aderans UK is 
involved in shipping human hair to 
the factory, delivering wigs to the 
salon, and is fully supporting activ-
ities. We offer wigs to children suf-
fering from hair loss.

Support for 
"The Little Princess Trust"

United Kingdom

  We have supported Hair-Wish-4- 
Care, a group that presents human 
hair wigs to hair-deprived children 
under 18 years of age since 2007. 
We make a wig with the provided 
human hair, and are helping to 
bring back children's smiles.
  In addition, Aderans Philippines 
(API) cooperated with the group's 
movie production. One woman 

Supports Hair-Wish-4-Care, giving human hair wigs
Benelux Philippine

visits the API company bringing 
her own cut hair, and with the com-
pleted wig, she meets the girl wait-
ing for the wig. It is a heartwarm-
ing film from both sides, and the 
giver and the receiver, are full of 
smiles.

Germany

  Aderans Germany co-produced 
the calendar with Alopecia Founda-
tion and Alopecia Aleater German 
Association, appointing an alopecia 
suffere as a model. We sold at 
salons and alopecia events, and 
donated the proceeds to the Alope-
cia Foundation.

Collaborated on a Calendar
with Alopecia Groups

Worldwide Efforts " F o r  E v e r y o n e ' s  S m i l e " ,  o u r  C S R  a c t i v i t i e s ,  a r e  a l s o  
undertaken at the overseas subsidiaries of the Aderans Group 
in 19 countries, linked with the efforts being made in Japan.



 USA

Asia
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Collaborated on a Calendar
with Alopecia Groups

Wig Donation to Hospital
2,164 cumulative pieces were offered
  We have been donating wigs 
every year since 2012, in associa-
tion with our wig production plant 
in Thailand. In 2018, we donated 
270 pieces to 3 hospitals. Since 
the start, about 2,164 wigs have 
been donated in total.
  Until 2016, only Aderans Thai., 

Thailand

Ltd. (ATL) participated, but from 
2017, we also offered wigs made 
by World Quality Co., Ltd. (W 
QC). We not only offered them to 
the hospitals in Bangkok, but also 
to the Buriram area, where we 
have a factory.

Dr. Epstein of the U.S. Bosley Medical Group 
received the Golden Follicle Award
  Dr. Edwin Epstein of the Bosley Medical Group, our U.S. compa-
ny group, was awarded "The Golden Follicle Award" in 2017 by the 
International Hair Surgery Association (ISHRS).  "The Golden Fol-
licle Award" is an award presented to those who made significant 
and important clinical contributions to the field of hair restoration 
surgery.

RIGHT : Dr. Edwin Epstein

USA

Dr. Epstein is not only engaged in hair restoration and hair transplants at the 
Bosley Medical Center, but also served as the chairman of ISHRS directors and 
chairpersons, and the chairperson at the annual academic conference of the 
International Hair Surgery Association. He has contributed to the development 
of hair restoration technologies. Currently, he also serves as a free service 
action chairman of revital surgery, at the institution that conducts free surgery 
for patients with injuries caused by wounds, burns, and congenital diseases.

Dr. Kurt Stenn, awarded the 
Achievement Award by the World 
Congress for Hair Research
  The 10th World Congress for Hair Research 
(WCHR 2017) was held in October 2017 at the 
Kyoto International Conference Center (Kyoto 
City, Kyoto Prefecture). Dr. Kurt Stenn, who was 
enrolled in our U.S. company group, ARI (Ader-
ans Research Institute), was awarded the Achieve-
ment Award praising his merit in long-standing 
hair research. 

USA

Dr. Kurt Stenn has made a presentation, that is the founda-
tion of current hair research, such as clarifying the hair 
growth cycle for the first time. When he was enrolled at 
ARI, he was engaged in numerous research as a chief scien-
tific officer for many years.

USA version of "Love Charity"
Hair Club For Kids
  From 1992, Hair Club has provided 
custom-made wigs to children aged 6 
to 17 who have lost their hair, as well 
as Aderans' Love Charity program. 
Some of Hair Club's employees had 
experienced gifted wigs during their 
childhood through this activity.

Isabelle, who joined 
Hair Club Corporation 
after school graduation. 
She became alopecia 
when she was child, 
and a wig was given 
through "Hair Club For 
Kids." She felt charm 
of the power of the wig.

USA



Support for Shining Women

Anna Saeki
Tango Singer

  Anna Saeki, who has an angel' s voice that 
attracts the world, uses Fontaine wigs at 
concerts and on stages. For performances in 
Paris in June 2013 and in NY in March 2014, 
our affiliated companies in those cities 
supported her wig and hair makeup. This 
support demonstrated the strengths of our 
company, which is doing business interna-
tionally. In addition, we developed a collabo-
ration wig with Saeki, who has enjoyed our 
wigs for many years.

  Anna Saeki attracted attention as a new sensi-
bility singer in the tango world. She was 
among the "100 Japanese whom the world 
respects" (Newsweek Japan) and "20 people 
who contributed to Tango" (Argentina). She 
also received the praise of "Gran Artista (great 
artist)" by Mr. Horacio Ferrer, the greatest 
poet in the Tango world. She is earning high 
praise around the world.

Saren Nagata
Calligrapher   Saren Nagata wrote many works for our 

company such as newsletters, calendars and 
this report. The calendar in particular is very 
popular with employees and business 
partners. Also, at our events, she performs 
LIVE calligraphy to the music of saxophone.

  Honest words unique to women, colorful rich 
images that come from the words, and the free 
atmosphere beyond the calligraphy frame. Ms. 
Saren Nagata is an artist who is supported by 
many women. In recent years, she has focused 
on lessons and training lecturers, and she has 
now certified 30 lecturers all over the country.

Chika Ohmae
Cellist, Cooking specialist, and Sommelier

  We are offering wigs and attached hair 
support for concerts and cooking classes for 
Chika Ohmae, cellist and cook specialist.
  In addition, in the 20th round series "Trav-
elling Music Rond," which Ohmae is a origi-
nator, we held wig-fitting trial session, 
collaboration with Fontaine.

  After graduating from the Toho Gakuen School of Music, 
Ohmae studied at music schools in New York, Germany and 
Paris, and she has had numerous successful recitals, both 
domestically and internationally.
  While acquiring musical training, she finished all her courses 
for French cuisine, confectionery, and bread at Ecole Ritz 
Escoffier in Hotel Ritz, a prestigious hotel in Paris, and has 
received a Grand Superior Diploma. With that background, she 
hosts a unique event, called "The Sound and Food Concert," 
and these activities are drawing attention.

Joanna Rowsell
Former Women's Bicycle Sports
Olympic Gold Medalist

  Acting as a wig ambassador for Aderans 
UK, she attended our event for further under-
standing of alopecia areata when she came to 
Japan. In the sports world there is the phrase: 
"concentrate on what you can control." She 
provided inspiration and courage to attendees 
with the message: "I was devoted to bicycle 
competitions that I could control. Alopecia 
can be covered with wigs."

  Joanna Rowsell, is a former British bicyclist, 
who won two consecutive gold medals at the 
Olympic Games in London (2012) and Rio de 
Janeiro (2016) (retired in March 2017). Also, 
when she was young, she suffered from Apro-
pecia (alopecia), and most of her hair was lost.
  Rowsell first encountered Aderans UK when 
she was in a London shop looking for a wig to 
use for the Olympic ceremony. 
   Also, Rowsell's wedding picture, which 
showed her wearing our wig, was picked up 
by the British popular magazine "Hello" and it 
became a big topic.

We support all ladies who live their own way and shine now through hair and wig.
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Social and Regional Contributions
  In 1978, we started "the Love 
Charity." Over 40 years, we have 
provided custom-made wigs to 
children aged 4 to 15 who have lost 
their hair due to sickness or injury. 
The underlying concept of this 
campaign is to prevent the physical 
trauma of hair loss from becoming 
an emotional scar. 

Comfort and Safety for Customer
  We have provided supportive care 
for patients who lost their hairs due 
to the anticancer drug treatment at 
in-hospital hair salons. All shops 
are barrier-free so patients can 
come in wheelchairs, and installed 
with mobile salon chairs in consid-
eration of patient conditions. 

Environmental Efforts
  In 2009, we started unique green 
campaign, named "Fontaine Green 
Forest Campaign," to plant trees on 
mountains in Japan through the 
environmental communication 
company "Tuvalu-Forest Corpora-
tion." We have run this campaign 
seven times and have contributed 
to the planting of more than 1,200 
trees in total.

Academic and Cultural Activities
Photo: Ken Arai   We have contributed the wig cul-

ture in Japan. Our original wigs 
for the performing arts have been 
used in various theaters, movies, 
TVs and concerts. The culture 
and entertainment department at 
Aderans is called "Studio AD," a 
group of experts in wig and hair 
and makeup.

Typical Activities in Our CSR

Photo: Katsuhiko Hori

Our CSR
  Our CSR is defining CSR as integrating with 
business : The purpose of CSR is "To achieve 
healthy and lasting corporate growth."  We defined 
CSR as the driver of corporate growth. Our activi-
ties are based on taking advantage of our strengths 
in society.

To achieve healthy and lasting corporate growth, with the trust of 
customer and society,  the Aderans Group has developed and ex-
panded "activities with social values." These activities with core 
business are our Corporate Social Responsibility(CSR).

CSR by integrating with core business

Compliance

Customer Satisfaction

Basic 
Responsibilities 
for Society

Responsibilities 
for Customer 

Strategic CSR for Value Creat ion

 Our CSR
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About this cover image
Saren Nagata's works have been very popular among many 
females because of the integrity of words and the richness of 
colors. A sense of freedom is also created in her calligraphies by 
going beyond the traditions. She has made works for covers of our 
newsletters, calendars and also the cover of this booklet.

Since April 2014, Aderans Group has participated in the United Nations 
Global Compact. To meet its principles,Aderans Group takes advantages of 
the strength to tackle social problems as a role of a globally integrated 
enterprise that contribute widely to society. Our challenge is to create a more 
sustainable society.

Saren Nagata
Calligrapher

TEL: +81-3-3350-3268
E-mail: pr@aderans.com
URL: https://www.aderans.co.jp/corporate/english/csr/

Aderans Co., Ltd.

1-6-3 Shinjuku, Shinjuku-ku, 
Tokyo 160-8429, JAPAN

Global CSR & Corporate Communications Department


